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My main objective is to work as a member of a team in a well-reputed and dynamic organization 
where I can broaden my horizon by complementing my theoretical knowledge with practical 
experience which has the potential to unearth individual excellence. An organization that provides me 
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produce satisfying, innovative and successful solutions to problems that may be faced. I am eager to 
share, transfer and apply every bit of knowledge and skills I learned throughout my life.  
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